Indiana University-Purdue University Fort Wayne
COM 30300: Intercultural Communication
COM 31800: Principles of Persuasion

These courses are reported together because the basic structure and rigor is the same, as both
are 300-level major-specific courses. Both courses are divided into two units, punctuated at the
end with a comprehensive essay exam: a midterm and a final.
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In order to give students an opportunity to complete rems and have thelr graded rems returned in advance of spring break, all week 8 items are due by Frday, March 2nd at
11'59 p.m. Since the deadline is earlir than the standard Sunday deadline, material for this week are being made available one week In advance to alow students an opportunity.
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In each class, students are divided into teams in which they are required to discuss course
concepts and synthesize them with personal examples. Students also complete peer review of

term papers and collaborative learning assignments and assessments in teams.

Groups

You can facilitate collaboration among students by setting up groups. Groups allow students to establish  closer virtual relationship with members of the class and promote a sense of online community. More Hel
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Forums are made up of individual discussion threads that can be organized around @ particular subject. Create Forums to organize discussion
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Descriptior

Analyze a Jingle or line of ad copy (5 or more words) according to the functional, semantic, and thematic dimensions of language. What metaphors or archetypes were used in the example?
How do the type of sentence (simple, compound, or complex), syntax, and charismatic terms (if present) strengthen the message? Do the advertisers seem to be using a pragmatic or unifying
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style and how do you know? Post a link to the advertisement and also share your general thoughts on it.

‘Which of the four premises do you think is most important in

your own experience.

Note: All DB 5A posts should be posted as threads within this main thread.

Which premise do you think is most important in politics? Sales? Advertising?

Give an example from a news story or advertisement that you have read/seen in the last week that uses fallacies. Post a link to the video, ad, or news story. Which fallacies were used and what

did you think about them when you first saw them (did you even notice)?

Do you think it is ethical or unethical to intentionally use fallacies when trying to persuade? Why or why not?

Select wo cultural values, parables, or myths that you are easily persuaded by and give examples. Why are theses values, parables, or myths successful in persuading you? Is there any
connection to your cultural identity (or identities)?

Post a link to a political campaign ad from the last year that demonstrates one of Reich's cultural parables and explain which cultural parables are demonstrated. Do you think the ad is

effective?

Describe an (appropriate to share in class) interpersonal interchange that you were a part of recently in which you were trying to persuade someone else to think or do something. Describe the
nonverbal communication and how needs were addressed (as best as you can remember). Were you successful or unsuccessful in persuading the other person and why? What would you do the

same or differently next time?

Which of Orban and Leather's categories of nonverbal behaviors are most likely to influence you in

Post a link to a video clip of 3-5 minutes in length, avallable free and online (Hulu, YouTube, or a nerwork website would be good, and please make sure the clip is appropriate to share in class
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